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Logo Construction and Symbolism.
Logo consists of endless Triangle that defines endless process of moving towards results. 
Three corners symbolise actions involved in this process: Connect. Monitor. Motivate. 
Triangle is combined with the name “flex.bi” where “flex” stands for flexible and reflects 
product’s functionality, “bi” is used to refer to product’s type – business intelligence.
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Logo Variations.
flex.bi logo has 3 differently coloured versions – dark logo, coloured logo and white 
logo. The dark logo should be used on light backgrounds, the coloured logo – on light 
backgrounds whenever the original colour of the logo doesn’t match with the colour of 
the background, and the light logo – on multi-coloured and dark backgrounds.

DARK & COLOURED LOGO VERSION LIGHT LOGO VERSION
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Minimum Sizes.
Fixed relationship among the Logo elements that should never be changed.

THE ABSOLUTE MINIMUM FOR LOGO SHOULD BE 10mm (0.5”)  
ON THE LONGEST SIDE. 

2 ” 1 “ 0.5 “
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Brand line – a combination of 3 words “Connect. Monitor. Motivate”, and a slogan 
“Business dashboards made easy” are used to extend and define brand focus. 
Connect – to be united, collect all data in one place. 
Monitor – to monitor what is important to your business. 
Motivate – to motivate your team and yourself to reach goals. 
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Brand Line and Slogan.



03

General Style Guidelines.
Visual representation is focused on clear and round forms with high contrast. 
Keeping focus on most important things in current context – Object, Name or a 
Function. Round corners are preferred for all objects. Bright colours are preferred 
over light and natural. 

STYLE GUIDELINES
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Logo Font.
Nexa font must be used for any text that is in your documents or website relating 
flex.bi. Nexa has 16 variations from Ultra Bold to Ultra Thin to satisfy any typographic 
needs you might have. 

FONT: Nexa  

https://www.fontfabric.com/fonts/nexa/ 

04
BRAND FONTS

Created by 

UPPER CASE

LOWER CASE

FIGURES & SPECIAL CHARACTERS

https://www.fontfabric.com/fonts/nexa/


Primary and Complementary.
We have developed a palette of colours that consists of one primary colour plus two 
shades. Consistent use of these colours will contribute to a cohesive and 
harmonious look.

PRIMARY COLOUR
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PRIMARY COLOUR

HEX- 
21CEAD

R: 33  
G: 206 
B: 173 

  
HEX- 
0E1930

R: 14 
G: 25 
B: 48 

PRIMARY COLOUR

HEX- 
4988E2

R: 73  
G: 136 
B: 226 

PRIMARY COLOUR

  
HEX- 
975DF4

R: 151 
G: 93 
B: 244 



flex.bi Product Colour Palette.
Our Product palette matches our brand colours and consists of 20 colour shades. 
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LOGO USE

Incorrect Use of Backgrounds.
Please avoid following logo and background combinations:

HIGH CONTRAST IMAGES HIGHLY DETAILED IMAGES

IMAGES WITH SMALL  
CENTERED OBJECTS

BACKGROUNDS THAT IS TOO SIMILAR 
IN COLOUR TO YOUR LOGO



Here are some mockups of our logo for a better idea of what your brand could look 
like!
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Incorrect Use of Backgrounds.



You can find logo, colour and font files in Marketing material section of our documentation: 
https://docs.flex.bi/confluence/support-center/marketing-materials-48997845.html  
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Marketing Materials.

https://docs.flex.bi/confluence/support-center/marketing-materials-48997845.html

